


Institute for Childhood Resources


268 Bush St.


San Francisco, CA 94104





To:	President, Marketing Director, and Public Relations Director.


From:	Institute for Childhood Resources, Ralph Whitten, Program Administrator.


Re:	Application for Dr. Toy's 100 Best Children's Products Awards Program, 2000





	You are now cordially invited to submit an application for consideration of appropriate products for the Dr. Toy's 100 Best Children’s Products Awards Program 2000. This is exactly the right time for all toy and children's product manufacturers to think about the coming holiday season. In 1998, more than 15 million consumers got important buying information from Dr. Toy's 100 Best Children's Products Awards Program. In 2000 we expect to reach 20 million consumers. Please read this letter, fill in application forms carefully,  and return with all materials before the deadline Friday August 18th (this is firm with no extensions).


	


The award program (sponsored by the not-for-profit organization, Institute for Childhood Resources, in its tenth year with the first report on the Internet) is the only free, comprehensive, international,  product evaluation program, offered to consumers to provide immediate information about top quality products for educational skills, developmental benefits, and high play value. 





	Our services receive enthusiastic response from parents, grandparents, teachers, buyers and others who learn about the winning products  in parent and professional magazines, newspapers, on television and radio--and who then log on to the Web, or request a free copy of Dr. Toy's Holiday Gift Guide upon request. Media coverage has increased dramatically reaching millions through all media outlets. Thousands of consumers daily visit Dr. Toy's Guide, award-winning web site. Dr. Toy, King Features Syndicate weekly column appears in newspapers in the USA and Canada.  Her 15th book, Toys for a Lifetime has recently been published by Rizzoli ( in cooperation with FAO Schwarz). A major promotion tour based on the book will occur this fall and will bring more attention to the program. Dr. Auerbach’s  14th book, Dr. Toy’s Smart Play: How to Raise a Child with a High P.Q. (Play Quotient) was published last year by St. Martin’s Press. Both books are available for your company use.
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	Dr. Auerbach (Dr. Toy) began her unique approach of recognizing the best children's products in l986 with the first product feature in Family Circle Magazine, later in Parenting Magazine, and Early Childhood News. With 30 years of varied experience she effectively, consistently and carefully selects the most appropriate products for this highly valued award program.





	Dr. Toy’s Program facilitates your company to reach consumers when they are making decisions-about gifts so they quickly learn about your award winning new products.  Through links to company sites Dr. Toy’s Program is an important gateway to the industry for all consumers. Visitors continuously learn about the best toys, audio and videotapes, board and video games, computer software, books, creative projects, and skill building products for children when they visit Dr. Toy’s web site. Your product remains on site as part of the on-going consumer services. Your product’s evaluation appears in Dr. Toy’s King Features Syndicated column. Reporters learn about your products throughout the year for many different features.





	You are invited to submit appropriate products to be considered for selection as one of the “100 Best Children’s Products Program 2000”.  Should your product receive an award you will be among the finest companies producing the highest quality and beneficial children's products. Your product may be selected for additional recognition in the award categories that focus on the Best Ten Toys or Products that are Best in Educational, Socially Responsible, Technical (Software, CD’s, Equipment), Creative, Active, Games, or Audio /Video Tapes categories.





	Some of the winning companies last year included Alex, Aristoplay, Binney & Smith, Briarpatch, BRIO, Chicco, Curiosity Kits, DaMert, Discovery Channel, Discovery Toys, Edmark, EDC Publishing, Folkmanis, Frank Schaffer, Great American Puzzle Factory, Hasbro,Hoberman Designs, International Playthings,  Judy Instructo, KNEX, Leap Frog, Learning Materials Workshop, LEGO Toy Company, Let’s Learn Educational Toys, Lyrick Studios, Manhatten Toy, Milton Bradley, North American Bear, Playhut, Polaroid, Quadro, Rand McNally, Rokenbok,  Sassy,Scholastic, Sony Wonder, Team Concepts, Uncle Milton, VTech, Wild Planet, and Wrebbit plus many other outstanding companies. Dr. Toy provides a balance among new, small, innovative, to consistent, quality, and established companies.





PROMOTIONAL BENEFITS & OPPORTUNITIES 





Highlights  


·	Posted in the fall (in time for ‘Back to School’ and well in advance of the ‘Holiday Season’) on the Internet’s World Wide Web.





·	Includes product descriptive assessment, full color photo, retail price, toll-free 800-customer service number additional pertinent information plus link to your site.





·	Free distribution to parents and professionals through parent newspapers, magazines or request. 





·	Our program does not require consumers to purchase anything.





·	Dr. Toy’s weekly column for King Features Syndicate distributed to 1,500 newspapers includes a selection of products and fit timely topics such as travel, creativity, high tech, music, etc. 





·	Millions regularly learn about “Dr. Toy’s Holiday Gift Guide” and other “Best Product’s Programs” through an extensive number of interviews Dr. Toy provides year round. 





Specifics


	Award seal can be adapted as needed. Your designer can utilize the Dr. Toy award to fit your specific packaging, size and promotional needs. 





	Enables your company unlimited use of our highly recognized symbol of product excellence in advertising, publicity and product promotion. 





	Award seal is not sold. Dr. Toy’s award winner's package is complete and includes art work.





	Additional promotion potential is based on selection of "Dr. Toy's Ten Best Products" which features one product from each category of toys.


 


	The media focuses attention on ‘Back to School’ and ‘Best Holiday Gifts’ and frequently utilizes report. It is replicated in newspapers as part of feature articles





	Winning products are included in Dr. Toy, her King Features Syndicated weekly column.


Dr. Toy’s Best 100 Children’s Products Report is sent free to all consumers upon request. 





Wide distribution


Report sent to parent and professional organizations including NAEYC, Head Start, Child Care, PTA and others and is seen as one of the most reliable sources for information about choosing children's products.  (For more information about the NAEYC conference contact NAEYC- 800- 424-2460).  The National Association for the Education of Young Children is the largest International organization of professionals in early childhood.  The Conference attracts over 50,000 attendees and l000 exhibitors, will be held in Atlanta,GA in November.  Dr. Auerbach presents new products in a program to attendees at this event and to the media.  At the conclusion of her presentation she directs attendees to the company or distributor’s exhibits where winning products are displayed. She offers a drawing of winning products in the form of a winning coupon from companies for attendees to redeem by mail or at their exhibits. Teachers appreciate this feature.





National media exposure via newspaper, radio and television interviews. Dr. Toy discusses the merits of the "100 Best" products in the media. Your company receives continuous and beneficial exposure and many long-term benefits. 





Dr. Auerbach, in addition to the new, hour long, national, 4th quarter TV special on toys and products, makes personal appearances on talk shows, at professional conferences, parent's events and in retail stores.  Dr. Toy’s articles and interviews appear in magazines and newspapers throughout the country. 





Cooperation: All winning companies receive descriptive product information and quotes by Dr. Toy that can be used appropriately. Dr. Auerbach has included a reference list of winners in her book, Dr. Toy's Smart Play.  The list is updated with  new award winning companies and posted on the web site with customer service phone numbers.





PROGRAM SUMMARY





1. Your company may submit as many products as you wish for consideration.  If your product was included in the “Best Vacation Products” Program (and you feel it also fits the end of the year criteria) you may resubmit it for the annual “100 Best Children’s Products” Program.





2. The $200 registration fee applies to each product. This covers evaluation, production, award package, placement of product and evaluation on Dr. Toy’s Guide:  web site report, distribution of summary of report to consumers, promotion, etc. The fee  should be included with your product- payable to: Institute for Childhood Resources [federal ID #94-2514870, tax-exempt 501(c)(3).]  If you have in the past received an award and found it made a difference in recognition and sales we always welcome a letter. Your company will be invited to link your web-site (if available) to your winning product to allow consumers to learn more about your company. The fee for this annual,  optional service is $100.








3. Registration begins July 14 and closes on August 18th.  Deadline for all photos must arrive before August 27th Applications are not complete until art work is received.  Meeting these deadlines helps guarantee your products will be included in the evaluation process. You may submit your  a memo via fax in advance (510)-540-0171) to reserve your company’s place for consideration. Space is limited so let us know if you intend to send in an entry or if you have any questions about the process. 


4.   Categories include:  Appropriate Toys and products, for infants, toddlers, children to age 12 (with educational/developmental value) including books, dolls, transportation toys, construction products, active products, equipment, crafts & hobbies, CD's, computer software, board games, puzzles, educational skills products, audio/video tapes, creative products, special equipment and others.


5.   Evaluation criteria for products include: good design, flexibility for use at both home and school, packaging, quality, durability, safety, originality, play value, price, developmental skill building, special needs, other special aspects, and of course, fun!





PROGRAM REQUIREMENTS


Please check the following list before you return any products so that your application is complete and includes all items listed:


	One Sample of each product submitted for consideration.





Company Information and Product Evaluation Application form for each product (both sides). Evaluation fee ($200) for each product payable to: Institute for Childhood Resources


ü	Standard 4x6 (or 3x5) color photo (label on back with company and product name) electronic file to byron@drtoy.com or mail a PC formatted and labeled disc of artwork stored in PC format only- TIFF, GIF or JPEGfile (72 dpi) for use on web site. ( Include child interacting with product if possible.


ü	Photos must be sent at the same time as the products with application form.  Please do NOT send transparencies, slides,  or zip discs.    Note:  Products, photos and fees are NOT returned.


ü	Descriptive specifications, printed information for each product including press release, other awards, sales brochure, catalog page, consumer comments, safety testing report (if available) and anything else you feel will be helpful for the evaluation process. 


ü	Please observe all details for submission and deadlines.  Products are considered on an “as-submitted basis”.  If you want your products to be considered please do not wait until the last week.  There is a limited space in this program and it is highly selective.





ADDITIONAL ASPECTS


Each product requires extensive professional evaluation, administrative handling, and production. Your cooperation sending your entry complete and on time is appreciated.


All products are used for media and various presentations throughout the rest of the year and then donated to various needy children’s programs in the Bay Area. 


All registration applications must be received before deadline of August 18th.


You may send new, appropriate products produced between summer l999 through September 2000. 


Please send all products and application materials to:





Dr. Toy


268 Bush St.


San Francisco, CA 94104





Please contact us with any questions:


(Phone) 510-540-0111   (fax) 510-540-0171   (e-mail) drtoy@drtoy.com


Thank you again for your response and continued support!  We look forward to working with you to produce a very successful "Dr.Toy's 100 Best Children's Product's Awards Program for 2000"


Sincerely,


Ralph Whitten


Program Administrator


ABOUT DR. STEVANNE AUERBACH / DR. TOY





	Dr. Toy, Stevanne Auerbach, Ph.D., has for 30 years been the nation's leading professional expert on children's play and products. Her newest book, Toys for a Lifetime (FAO Schwarz/Rizzoli) focuses on classic toys and toys for the future.  Dr. Toy's Smart Play: How to Raise a Child with a High PQ (Play Quotient) (St. Martin's Press) provides parents with guidance on selecting the best products to match their child's developmental needs and to show how to use products effectively to maximize the child's P.Q. (Play Quotient).  Many award-winning companies are included.  Dr. Auerbach's previous classic book, The Toy Chest, established the baseline for evaluation children's toys and products and is the most comprehensive book on the history and inside of the toy industry.


Dr. Auerbach, author of 15 books and dozens of articles about play, toys and important related issues for national and regional magazines and newspapers, has been featured as an expert in hundreds of articles by journalists and is an effective guest on radio and television programs throughout the country.


	Her unique, original and copyrighted “Dr. Toy’s Best Children's Products” was featured first in Family Circle in 1986, in Parents Magazine in 1987, and in Early Childhood News in 1992 and 1993. She was the first to encompass evaluations of her award winning best products for baby to children age twelve on an award winning web site on the Internet’s World Wide Web.  She writes a weekly syndicated column, Dr. Toy, for King Features Syndicate distributed to 1,500 newspapers throughout the US and Canada.  


	Dr. Auerbach has well earned her title, "Dr. Toy" starting with her first assignment with "Creative Playthings" 30 years ago developing their first education marketing program.  She has gained respect as an expert resource to hundreds of media people, trade magazines, government officials, industry personnel, professionals, and parents.  She has been an advocate for greater safety in toys and for positive play.


Dr Auerbach founded and directed the San Francisco International Toy Museum in 1986, the country's first interactive toy museum.  More than 50,000 children from throughout the world visited and played at the museum from 1986 until 1990, when the Loma Prieta earthquake forced it to close.  New toys and products, as well as historical collectibles, were a mainstay of this unique "hands on" museum.


	Dr. Auerbach, an established speaker, consultant and author, is trained in child psychology, education, special education and child development.  She studied with Dr. Glen Nimnicht, who introduced the first parent toy lending library to this country for use by Head Start parents. 


	Dr. Auerbach, a frequent media guest on TV and radio and in newspapers throughout the country, has been the spokesperson for Milton Bradley (on the value of board games), Viewmaster/Kidsongs (on the importance of video tapes) and for the Duracell Great American Toy Test.  She has appeared on "The Today Show ", “The Donahue Show”, “Hour Magazine,” “CNN,” and “Good Morning Texas” and on all networks throughout the country.  She recently toured the country and appeared at selected FAO Schwarz stores for book signings and in the media presenting selected, high quality vacation products.  Features have recently appeared in the Christian Science Monitor and Sacramento Bee. 


Dr. Toy has been a consultant for toy companies seeking her advice on product, packaging, consumer education, catalog inserts, toy safety, public relations issues and other topics.  She is a frequent guest speaker with toy designers, parents, and teachers and at seminars for children' s product marketing managers.  She has been a creative consultant to many new and established companies, independent designers and others.  Her practical evaluations and educational promotion of products are greatly appreciated by companies and consumers alike.


She approved the first grant for the Children's Television Workshop, "Sesame Street, " when she worked for the Commissioner of Education, at the U.S. Office of Education in Washington, DC.   She established the first childcare center for the children of federal employees, which, for the past 30 years, has served as the model for the entire federal government. She planned and developed a national $2.5 million R&D Program in Child Care for the Office of Economic Opportunity, Office of the President.  She served as the coordinator for the Day Care Forum for the White House Conference on Children.


Dr. Auerbach has been a member of NAEYC, the largest professional organization in early childhood education for more than 25 years and is a regular speaker at their annual international conference and at other professional and parent organizations. Dr. Toy, a native New Yorker, resides in Northern California.





�



Value of Dr. Toy’s 100 Best Children’s Products Award Program





Value of Award: Dr. Toy’s award is recognized by parents, grandparents, professionals, retail buyers and others as representing the highest standards of quality, safety, innovation, educational and skill building attributes.





Visibility in Media: Award-winning products through Dr. Toy’s Guide receive increased visibility in local and national newspapers, parent publications, magazines, television and radio. Dr. Toy covers all learning through play and related topics.





Free of Charge to Consumers:  Dr. Toy’s Best Product recommendations have the widest possible distribution since no purchase or travel is required of consumers.





Vigorous Promotion:  Dr. Auerbach responds to the media around the world and throughout the year, not only during the fourth quarter.  Dr. Toy’s King Features Syndicated column, Dr. Toy, is distributed to 1,500 newspapers in the US and Canada. 





Range of Products:  Dr. Auerbach selects the best products from among large, medium, small and start-up companies to provide the widest diversity and value from around the world. 





Independence:  Dr. Toy cannot be influenced by commercial considerations.  Her Web site was the first on the Internet with an extensive review of toys. She is an independent resource for all opportunities to assist consumers in obtaining the best information about products and other relevant resources. Consumers and buyers know this and therefore recognize her evaluations are objective with the eye on the needs of the whole child. 





Dr. Auerbach’s Credentials:  A trained, experienced professional with a Ph.D. in Child Development and Psychology, a parent and grandparent, Dr. Toy has credibility, maturity and knowledge.  She is dynamic, and interviews with depth, warmth and a wide range of knowledge.  The author of Toys for a Lifetime, Dr. Toy’s Smart Play: How to Raise a Child with a High PQ (Play Quotient), St. Martin’s Press, and The Toy Chest. Dr Toy is a knowledgeable advocate for increased attention to the importance of enhanced playtime. The Director of the not-for-profit Institute for Childhood Resources, Dr. Auerbach provides resources for parents, professionals and the toy and children's product education and entertainment industry. 





Questions?  Contact Dr. Auerbach, Ph.D./Dr. Toy at any time.


Call:  510-540-0111; Fax:  510-540-0171


Learn more: visit our web site http://www.drtoy.com


                 e-mail:  drtoy@drtoy.com
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Part A: PRODUCT EVALUATION APPLICATION DR. TOY’S 100 BEST PRODUCTS 2000 





(Each product entry must have both forms (A & B) filled in. Mail product, registration fee, photo (or electronic submission by file attachment) catalog and descriptive materials.  Please send copy of forms along with product) and make a file copy for yourself.





1.	Company __________________________________


2.	Name of Product ____________________________________


3.	Circle all that apply: 


Active   audiotape   board game   book   CD, CD ROM, construction product, costume.   Craft, creative product, doll, dollhouse, educational skills, equipment, fantasy play, hobby, musical, novelty, outdoor play, plush, puppet, puzzle, socially-responsible product, software, stamps, toy, transportation toy, travel item, video game, video tape


	Other?  (Specify) ____________________________


Consider product for additional award in the following category: (circle all that apply)


Best Ten Toys, Educational, Socially Responsible, Technical (Software, CD’s, Equipment), Creative, Active Products, Games, Audio /Video Tapes.





4.	Price $_______________(retail)


5.	Age range ___________  (i.e., 1-12 mos., 12-24 mos., 24-36 mos., 3-5 yrs., 6-8, 9-12 yrs. 


6.	Year product introduced __________


7.	Photo sent?  Yes___ No  ____ JPG?   Yes ___ No___ GIF attachment?   Yes___ No___ Will send electronically   Yes______ No    Will send by Mail   Yes ___ No ____If time needed to process photo indicate date it will be sent Must arrive with entry/Application not complete until photo is received).  Please do NOT mail a transparency, CD-ROM. Slide,  or Zip Drive. Photos are not returned. See web site/companies only for complete details


8.	Product sent (date mailed)____________________ (name of carrier) ____________________


9.	Registration fee sent with product: Yes____ No___ Separate envelope: Yes____ No__


10.	Product information sent: Yes____No_____ Press release: _______Descriptive summary: Yes   No    Written, specific descriptive information must be included with each product with a copy of this form for each product submitted.


11.	Product Description:  Provide up to a 500 word description for each product including dimensions, use, value and interesting facts. ___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ 


12.	Contact Name__________________________


Title __________________________________


Company Name_______________________________


Address__________________________________City_____________Zip_________


Phone number________________ Ext. ________email ____________________





Part B           Company Information Dr. Toy’s 100 Best Products Program 2000





1.	Company Name _________________________________________________


Address _______________________ City______________ State________ Zip_____________


Company phone______________________ fax ___________________


Customer service number (prefer 800#) _______________________


Customer service e-mail _________________________________


2.	President _________________________________


Phone____________________ Extension____________e-mail _______________________


3.	Marketing/Communications Director __________________Exact Title_____________ 


	Phone/Extension____________________________ e-mail_________________


4.	Public Relations Director___________________________Title _____________


	Phone/Extension _____________________________ e-mail___________________


5.	Name Outside PR Agency _________________________________________


	Contact Person _________________________________________


	Agency Address ________________________________________


	City, State ______________________ Zip ___________________


	Phone _____________________ Fax _________________e-mail_______________


6.	Advertising Director _______________________________


	Advertising Agency Name _________________________ Contact Person ___________________


Agency Address ______________________________________ City, State Zip _______________


Phone _______________________ 


	Fax __________________________ e-mail______________________


7.	Web master _______________________


	Phone Number and Extension _____________________e-mail __________________


8.	Describe history of company and other pertinent information. (Add separate page) _________________________________________________________________		


9.	Is product promoted through TV advertising?   Yes    No


	Promoted with print ads?   Yes    No    


	Indicate publications______________________________________________


	Other awards for the product  Yes     No      Indicate awards __________________
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